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Actionable Intelligence to Grow Digital Success
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This E-commerce Trend Report is a collection of best-in-class digital marketing programs from Q1 & Q2 of 2017. 

This is how NorthPage built the report:
1. Just like Google, NorthPage caches public information about websites
2. We run that information against 5,000+ best practices for digital marketing
3. Our output is formatted into an easy-to-read report

NorthPage Digital Marketing Intelligence delivers actionable insights and pinpoints opportunities to improve 
digital program performance. We answer the following questions:

About Our Report

About NorthPage

WHY HOW WHO

Why are my digital 
programs at current levels?

How do I drive 
better results?

Who is best in my space
and how do I compare?
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Advanced Recipe Merchandising

View the Source URL
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Litehouse product 
pages provide 

visitors with a large 
recipe images to 
enhance product 

merchandising
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Advanced Rewards Merchandising 

View the Source URL
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Ally Bank’s product pages allow visitors to calculate rewards based on 
spending categories and then view the distribution in an interactive graph 
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Ally Cashback Credit Card page

Visitors view potential reward earnings in an interactive graph

Visitors adjust spending

Scroll 
Down

https://www.ally.com/bank/cash-back-credit-card/
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Time Expectation Merchandising

View the Source URL
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Lloyds Bank’s registration 
path page promotes the 

expected time required to 
complete the process, 

enhancing conversion drivers
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Registration Path

https://apply.lloydsbank.co.uk/sales-content/cwa/l/ccc/?product=PS_Lloyds_HP406_27APR#!b
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Intra-Page Navigation

View the Source URL
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The Addepar website has 
intra-page navigation throughout

product pages, enhancing 
website usability. Visitors click on 
a menu item and navigate to the 

page location.
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Performance Reporting page

https://addepar.com/performance-reporting/
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Mobile-Optimized Quick Links

View the Source URL
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SmartAsset’s home page has mobile-optimized quick links to key 
website pages and tools, streamlining product discovery
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Scroll 
Down

Scroll 
Down

Mobile-optimized quick-link paths
Large quick links to category 

and product pages

https://smartasset.com/
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Action-Based Calls-to-Action

View the Source URL
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Glad’s website promotes verb-based calls-to-action, enhancing 
the visitor experience and streamlining conversion 
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Scroll 
Down

https://www.glad.com/trash/kitchen/tall-kitchen-forceflex-drawstring-bags/
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Insurers are Investing in Deployment of Commercials

View the Source URL
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The Progressive website has 
a Commercials page

John Ellertson I jellertson@northpage.com I 203-405-2261  I NorthPage.com
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Interactive Conversion Path

View the Source URL
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Insurify has an interactive conversion path that personalizes the quoting process after answering questions
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Compare Car Insurance page

Visitor
Clicks

https://insurify.com/compare/?session_key=9o9148ha7enyso4l9kqpgilz0tt9g4sh#/cars/car_details/974423
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Interactive Conversion Path

View the Source URL
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The Valiant website has 
a question-based, 

interactive path that 
personalizes the 

conversion process
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Valiant Wizard page

https://valiant.finance/match/wizard/new
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Search-First Navigation Interface

View the Source URL
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ASB has a minimalist home page with a site search box as the primary navigation interface
(as opposed to quick links or a main menu)
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Visitor 
Types

Home Page

https://www.asb.co.nz/
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Thank you
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To learn more about NorthPage and our 
solutions, please contact:

John Ellertson
jellertson@northpage.com
203-405-2261

Visit us at NorthPage.com

We help 250+ enterprises spanning 130 countries with 
intelligence in every major industry

 Banking
 Telecom
 Retail
 Technology

 Insurance
 CPG
 Consumer Electronics
 Hospitality

This Trend Report is just 
a small sample of the 
information NorthPage 
provides

NorthPage Enterprise Customers:

 Travel
 Pharmaceuticals
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