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Actionable	Intelligence	to	Grow	Digital	Success
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The	E-commerce	Trend	Report	is	a	collection	of	best-in-class	digital	marketing	programs	from	Q4	2016.	

Here	is	how	NorthPage	built	the	report:
1. Just	like	Google,	NorthPage	caches	public	information	about	websites
2. We	run	that	information	against	5,000+	best	practices	for	digital	marketing
3. Our	output	is	formatted	into	an	easy-to-read	report

NorthPage Digital	Marketing	Intelligence	delivers	actionable	insights	and	pinpoints	opportunities	to	improve	
digital	program	performance.	We	answer	the	following	questions:

About	Our	Report

About	NorthPage

WHY HOW WHO

Why	are	my	digital	
programs	at	current	levels?

How	do	I	drive	
better	results?

Who	is	best	in	my	space
and	how	do	I	compare?
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Category	Page	Deployment

View	the	Source	URL
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Amazon	deploys	category	pages	that	promote	paths	to	buy	top	rated	products

Visitor	
Clicks
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Product	Merchandising

View	the	Source	URL
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JLG	has	large	
in-use	images	on	
product	pages	
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Category	Page	Merchandising

View	the	Source	URL
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Product video 
plays directly on 
category page

Visitor
Clicks 
“Play” 
Button

Tory	Burch	includes	videos	of	products	in	use,	increasing	user	engagement	and	
product	merchandising
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Product	Reviews

View	the	Source	URL
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Review bars show ratings on 
various product attributes

Nike’s	product	pages	have	
advanced	reviews.	Instead	of	
reviewing	just	the	product	

experience,	visitors	review	for	
Size,	Fit,	Comfort	and	Durability
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Customer	Uploaded	Pictures	and	Videos

View	the	Source	URL
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Amazon	allows	customers	
to	upload	pictures	and	
videos,	improving	both	
online	support	and	

engagement
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Minimalist	Home	Page	Design

View	the	Source	URL
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The	Prada	website	has	a	minimalist	home	page	design	showing	product	images	that	fill	the	
entire	page.	A	“hamburger”	menu	is	the	only	navigation	tool
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Quick	Link	Website	Template	Design

View	the	Source	URL
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Visitor 
Clicks

Tom	Ford’s	website	has	navigation	quick	links	
embedded	within	a	tile	based	design
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Spotlight	Functionality:	Social	Media	Integration

View	the	Source	URL
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Visitor 
Clicks

Customer-Generated Content:

Banana	Republic	lets	visitors	view	customer	photos	and	
purchase	the	products	shown	in	the	selected	image

Image Opens with a Link to Product Promoted:
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Spotlight	Functionality:	Social	Media	Integration

View	the	Source	URL
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Visitors	can	
purchase	products	
shown	in	customer	

photos	

Forever	21’s	home	page	lets	visitors	
upload	photos	of	products	in-use
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Visitor	
Clicks



Spotlight	Functionality:	Social	Media	Integration

View	the	Source	URL
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Visitor	
Clicks

Ulta's Share	Gallery	allows	visitors	to	upload	photos	of	products	in-use,	which	drives	
demand	and	conversion	rates	as	visitors	purchase	items	from	the	photos

Photos Uploaded by Customer: Visitors	Purchase	Products	in	Customer	Photos:	
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Thank	you
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To	learn	more	about	NorthPage	and	our	
solutions,	please	contact:

John	Ellertson
jellertson@northpage.com
203-405-2261

Visit	us	at	NorthPage.com

We	help	250+	enterprises	spanning	130	countries	with	
intelligence	in	every	major	industry

§ Banking
§ Telecom
§ Retail
§ Technology

§ Insurance
§ CPG
§ Consumer	Electronics
§ Hospitality

The	Trend	Report	is	just	
a	small	sample	of	the	
information	NorthPage	
provides

NorthPage	Enterprise	Customers:

§ Travel
§ Pharmaceuticals


